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Make yoursel

a map

Setting goals Is the key to financial success says
Stefan Wissenbach, founder & CEO of the

Wissenbach Group

us. 1t feels rigid, unrealistic and uncomfortably like

tempting fate. But study after study shows that a
written plan is the most effective way to reach your desired
objectives. Just take a lock at the Yale Class of 1953, A set
of researchers surveyed “ale's graduating seniors to
establish how many of them had written down their goals
for the future, finding that only 3% had Twenty years later,
the researchers revisited the Class of 1952 and found that
the 2% had accumulated more personal financial wealth that
the remaining %7% combined..

Planning years ahead is a foreign concept for many of

Effective goal setting performs two chief functions:
= it makes your cbjectives mare likely to materialise.
Essentially, planning something effectively makes it more
likely to happen.
= it gives you a new enthusiasm for your business, your
career or your perscnal finance,

Just knowing that vou have planned your progress can
revitalize you and give you a real sense of purpose. You
wouldn't get in a car and try to navigate to a new
destination without a map, so don't try to pursue a goal
without mapping the way.

Planining can seem like an intangible, neverending task.
Howe far should you allow vourself to plan ahead? To what
degree can you predict what lies ahead and how it will affect
your financial managemenrt!?

We advize clients to start with five years. Most of us have
a vague idea of what we want to be, have or do in five years
time.

Cnce you have established what it is you want to achieve,
the next step is to plan where you would need to be in
three years time if vou were wel on track to mesting vour
goal. And where would you need to be in a year] Then,
where would you need to be in 90 days time if you were
going to hit the one year benchmark? YWhat about in a
month's time! 5S¢, what do you need to do this week? And
suddenly, you have embarked upon a plotted route to
SUCCRsE,

When we talk to businesses locking to expand or grow
wee apply similar principles. WWe ask them what an ideal Profit
& Loss staterment would look like, We gat under the skin of
what success looks like to that company and then we
compare that vision to the reality. Very quickly, the
company's goals and benchmarks become apparsnt.

This process identifies the current situation, the ideal






